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Users abandon
sighup flow?

High
bounce
rate?

conversions?
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It’s not only about
the metrics







She’s got great

personality




I'm a good product, If

you just get to know me!




Being seduced

!

Falling In love

!

Staying in love
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Staying in love




Being seduced



GROUPON

Home Local Restaurants  Beauty & Spas Goods Getaways Clearance Coupons @ Valentine's Day

S $20 Worth of Burgers and Shakes at Jonnny Rockets

$12

VALUE DISCOUNT YOU SAVE

$20 40% $8

IF GIVE AS A GIFT

LIMITED TIME ONLY!

® 18:02:12

ONLY 6 LEFT

22 Over 480 bought

SHARE THIS DEAL

Q000m -



It wasn’t usability or a
pretty interface that
made it work



Source: Joshua Porter



Motivation

Friction

Remove
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When makin

g decisions, we
rely,
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ﬁ For Businesses

ml}% Find beer Near Kabenhavn Q

?ﬁ' Home Services Vv 5 Auto Services Vv ‘H Restaurants ‘v More WV / Write a Review

Best beer in Copenhagen, Denmark Showing 1-30 of 708

$  $F PP $5%% () Open Now Outdoor Seating Happy Hour Free Wi-Fi 2. All Filters

1 Taphouse 88 87 65 43 < Mo' Map Redo search when map is moved
: 67 reviews Lavendelstraede 15 e
$$ - Beer Bar Kebenhavn K +
“Really nice place with a great selection of beer. The bartender S @
we had on our visit was super chill, guiding us through what _ Of
could be an overwhelming...” read more ( 50C\a\. P\'O

£r T A

7
'rg C‘{ ﬂ’%’ @ i

. N
2. Mikkeller Bar 333104 15 &Q

£ 174 reviews Viktoriagade 8 B-C N
$$ - Beer, Wine & Spirits, Beer Bar Vesterbro [0z | b
./ Beer & Wine Only 2>

“ bad decisions drinking heavy stouts in the dead of summer,
but all is different now that I've been here. They make some

outstanding beers. It's a tiny space...” read more




‘ Basecamp How it works Got clients? Real results Pricing Learn Support Signin {Ia4143:{33

3,498 businesses signed up last week to get

results like these...
89% have a better handle on business. 84% report more self-sufficient teams. 59% have fewer weekly meetings.
“We can see exactly what “Accountability for tasks. “We don't n~<
needs to be done and No more ‘I thought so and as much
when. We're much more so was responsible for
efficient.” that.””
-Tina Lannin, 121 Captions -George Groves, Piehole.TV

The problems teams deal with mostly boil down to stuff scattered in too
many places — emails, chat threads, Word docs, etc. That makes things
easy to miss and hard to find, which leads to communication gaps,
preventable emergencies, and extra work.
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Friction

Remove
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Motivation

Friction

Remove

friction
Jsaollity

+ Psychology



Cognitive loao
Being seduced



[he total amount of mental efrort
being used in our Working memaory

Cognitive loao



OBAMA@ BIDEN

BARACKOBAMA.COM



OBAMA@BIDEN OBAMA @ BIDEN o

BARACKOBAMA.COM Contributor

*First name

*Emall address : jPhom number

Select amount What we do nght now will determine the
$15 §25 $50 $100 course of thes election,

$250 $500 $1,000 Other: JSD) it's that simple.

Make a donation today and build the
grassroots organzation it will take

Credit card to win.
VISA &2 B (==

*Card number
| ‘ *Expiration

[ Month  $ ][ Year

.

Make this a monthly recurring donation

Employment

Federal law requires us 10 use our Dest eMorts 10 collect and repont
the name, mailing address, occupation, and employer of
individuals whose contributions exceed $200 in an election cycle.

*Employer *Occupation

y

+ DONATE NOW

By cicking on the "Donate now™ bution above you confirm that the
foliowing statements are true and accurate:

S SR O 8 iy admitiad pormanet




OBAMA® BIDEN Log In | Create account

OBAMA & BIDEN

Contributor Help bulld this campalgn The next chapter begins today

Stand with President Obama for the next four years.

'_First name _ ‘Last name ) _ l

*Address

Amount

O

*City

Select an amount

o e m m
What we do right now will determine the m m |
ocourse of thes election.

t's that ssimple.

Make a donation today and build the
grassroots organization it will take

Credit card to win.
1
VISA 82 BB (==

*Card number

*Expiration
' Month  $ || Year

Make this a monthly recurring donation

Employment

Federal law reQuires us 10 use our Dest efMorts 10 Collect and repont
the name, mailing address, occupation, and employer of
individuals whose contributions exceed $200 in an election cycle

*Employer *Occupation

+ DONATE NOW

By cicking on the "Donate now™ bution above you confirm that the

folliowing statements are true and accurate

3 2 Hiatve BRI OF 3 e By




Processing fluency
Being seduced



he ease with wnich
Deople process information

Processing fluency



1. Conceptual — semantic priming
2. Perceptual — visual clarity
3. Linguistic — simple language



2. Perceptual — visual clarity
3. Linguistic — simple language



okcupid




Closing the deal

Being seduced



Examples
[ hree effective ways
of closing the deal




Anchoring

$ 1000
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7777

Advice: BUY Confidence: 73%
Prices may rise within 7 days @

Stops

nonstop
v 1 stop $1634
v 2+ stops $795
Times

Take-off Copenhagen (CPH)
Thu 6:00a - 9:00p

Take-off Austin (AUS)
Wed 5:30a - 7:30p

Show landing times v

Airlines

Carrier  Alliance

v Air Canada $1576
v Air France $936
v American Airlines $849
v British Airways $1006
v Brussels Airlines $1862
v Delta $921
v Finnair 4007

HO

CARS

TELS FLIGHTS

CPH <« AUS

Sort by: price (low to high) v

N

$795

United

$795

United

N

$795

United

N

Mar 12
Thursday

(AGES

Mar 18
Wednesday

—

663 of 769 flights show all

United

9:50a CPH —
4:54p AUS —
Show details »
United

9:50a CPH —
4:54p AUS —
Show details »
United

9:50a CPH —
3:54p AUS —

Show details ~

Economy 1

cabin traveler
Round-trip | Segment 51
C O
11:50p AUS 20h 00Om 2 stops (FRA, I1AH)
5:00p CPH 18h 06m 2 stops (EWR, LHR)

Only 3 seats left at this price Economy

Lufthansa operates flight 9029.

SAS operates flight 7041.

Mesa Airlines DBA United Express operates flight 3746.
Shuttle America DBA United Express operates flight 3564.

11:50p AUS
5:00p CPH

20h 00m
18h 06m

2 stops (FRA, |IAH)
2 stops (EWR, LHR)

Only 3 seats left at this price

Lufthansa operates flig

SAS operates flig|

Mesa Airlines DBA United Express operates flig
Shuttle America DBA United Express operates flig

20h 00m
19h 06m

11:50p AUS
5:00p CPH

2 stops (FRA,
2 stops (EWR, 1

Only 3 seats left at this price Economy

Lufthansa operates flight 9029.
SAS operates flight 7041.
Meecea Airlines NDRA | Inited Fxprece oneratee flioht 3746



M ,,
hOtjar Reviews Features Ideal For Plans Contact m ‘ SIGN IN

All-in-one Analytics and Feedback.

Hotjar is a new and easy way to truly understand your web and mobile site visitors.
|dentify your hottest opportunities for improvement using:

(. — )
e Samn)
|
HEATMAPS RECORDINGS FUNNELS FORMS POLLS SURVEYS RECRUITERS

SIGN UP NOW (It's free!)

No credit card required.

See what our users
From startups to million-dollar companies... say about Hotjar.

50,774 Organizations in 174 countries improve their sites with Hotjar.

’
I M\\/INC ™ A D L/ ; \
! | k /1)\ s J I\l M . )
M=ANS T VN AMWAMINITIN i
. N



Create new account

hotjar

Please select...

CONTINUE

Already have an account? Sign in




USA for

#WUNHCR

The UN Refugee Agency

SUSAN MCPHERSON'S FUNDRAISER:

SUSAN'S BIRTHDAY FUNDRAISER TO
SUPPORT WORLDWIDE REFUGEE RELI

8 Completion

<

s
RN

[y |

|  Anchoring

BENEFITING: US Association for UNHCR
THE STORY:

Each of us saw the image of Aylan Kurdi, the 3-year-old
child who tragically lost his life during his family's attempt

" to find a life free of violence, poverty and war. As
i

g traumatic as that image was, there was one positive
;}. 4 outcome. Globally, people opened their eyes to the

growing refugee crisis, one the likes of which the world has
never witnessed before. We kept hearing about the
massive numbers fleeing, we would see the news
coverage, but it took just one picture to finally unleash Kasia
true compassion, attention and action.

2 =,

T
b b -
u

a Amy
For me, it was more personal. In May of this year, after Joan
I joining.the board of USA for UNHCR, | v_isited Rergee: ngri8 SEE ALSO Set Completionz Intentional Gap e |
)i campsin Kenya and Uganda and saw first-hand the life a _ PS™, Storytellings

refugee lives. Knowing | would need to accurately share a
refugee's story, | knew | must at least visit and experience
a small sliver of their lives.

Believe me, living in a refugee is camp is something you
wouldn't wish on anyone, not even a hated enemy. During
our visit, we met with mothers and their children as well as

oy the staff members who work day-in and day-out to

: iml

tation?, PO - |50 Framing®, Conceptual Metaphor™ _| provide what little relief they can. Tragically, for those in FUNDRAISE FOR THIS CAMPAIGN
2, Rep EE A :

g0 AutnorV | these camps, there is little to no livelihood, no chance of

67% Raised of $25,000 Goal



nvestment up front
Being seduced



S T I TC H FIX FAQ Blog Customer Reviews ﬁ% Gift Cards

{ Me%t Stitch RE

Your pa}ger in personal Sty n

%
K ‘ GET STARTED
v ,

4!‘ .
: E
e

How Our Fix™ Service Works

Create Your Style Profile. Get Five Hand-picked Items. Keep What You Like.
Send Back the Rest.



STITCH FIX © FAQ Blog Customer Reviews  Gift Cards

AS | Credit: S0.00 Home  Style Profle My Account Ny Credit Sign Owt

elcome to Stitch Fix!

as! We're excited to start styling for you. Our Style Profile helps us get a sense of
are your style is now and where you would like it to be. We're ready to start asking
stons, if you're ready to start answerng them.

t forget—the more we know about you, the better we can style for you!

Nty cerry siees U-14 PO-ALLL We ere actively working 1O8ae SUf range Of 32035 10 Tl w
We place greater valuc-f on
r Style Profile
Birth
' as been
senhmental value h o |
placed in them
' e adjust 1o our level of
o Whépge\,:vr?\cc)::e’::‘e:g'bvc;,comeis the b;se\'meg‘?r/\
e ains and 0sses: osses.
Wv;l\'\ch we judge future gatt o away S | o
Waeight?
L
Bra s2e?
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Staying in love




Falling in love



Jser goals & business goals
Falling In love



-Irst, define your goals



...get users to tell
us what they like?

...get users to upload
more pictures”?

...get more
pageviews?

...get users 10

Business gOa|S spend more time with my

i ice?
Behavioral goals Service:

...convert
readers to
members?

...get people to
comment more?




__find more like the

...get something
others don’t have”

...feel good
about myself

...get
acknowledged for
my work?

stuff i like?

User goals

...receive
feedback on my work?




User goals Business goals

Behavioral goals




__find more like the
stuff i like?

...get something
others don’t have?

...feel good
about myself

...get
acknowledged for
my work"?

...receive
feedback on my work?

User goals

...get users to upload
more pictures?

Business goals

Behavioral goals

...get users to tell
us what they like”?

...get more
pageviews?

...get users to
spend more time with my
service?

...convert
readers to
members”?

...get people to
comment more?




Primary vs secondary goals

...get users to tell

..find more like the us what they like?

stuff i like?

—

User goals Business goals

Behavioral goals

...get
acknowledged for
my work?
...getpeople to
...receive comment more?

feedback on my work?




...get users to tell

..find more like the us what they like?

stuff i like? '

User goals Business goals

Behavioral goals

...get
acknowledged for
my work?
...get.people to

_receive comment more?
feedback on my work?




Connecting piece

| , ...get users 1o tell
__find more like the us what they like?

stuff i like? '

User goals Business goals
Behavioral goals
...get

acknowledged for
my work?
...get.people to

_receive comment more?
feedback on my work?




Connecting piece

| . ...get users to tell
...find more like the us what they like?

tuff i like? '

Business goals

Behavioral goals

...get
acknowledged for
my work"?
...get.people to

User goals

__receive comment more?

feedback on my work?

Solving secondary goals
before primary goals, can
lead to fulfilling primary
goals later

...get more
pageviews?

...get users to
spend more time with my
service”?

...convert
readers to
members?



Example
Iwo ways of collecting data



lost-fm

the social music revolution



Hi uipaterns
Your profile | Settings | Inbox

Welcome to Last.fm

To get started, type in some of your favourite artists, separated
with commas.

Get music recommendations (%}
based on the music in your library.

Download the Scrobbler to fill your library automatically from your media player or iPod.

D60



Step 1 of 3

Tell us about your music taste

To give you great recommendations we need to know about your current music
taste. Get started by adding your favourite artists to your music library.

Add your favourite artists to your music library

> Refresh artists Your library (0)

GOOD

David Bowie

e e e e

T e e

System of a Down Charli XCX

TRy



Step 1 of 3

Tell us about your music taste

To give you great recommendations we need to know about your current music
taste. Get started by adding your favourite artists to your music library.

Add your favourite artists to your music library

%> Refresh artists Your library (1)

Disclosure Kendrick Lamar David Bowie

AL
L

SARAAAR
1O
L

o U A ;

System of a Down Charli XCX

S ¢ -



Step 1 of 3

Tell us about your music taste

To give you great recommendations we need to know about your current music
taste. Get started by adding your favourite artists to your music library.

Add your favourite artists to your music library

%> Refresh artists Your library (2)

GOOD BAD j

Disclosure Kendrick Lamar

David Bowie

e
EE: - == oo
] |
e ‘ ‘ a® : ‘
‘ , .
A - } .
System of a Down Charli XCX

B =



Step 1 of 3

Tell us about your music taste

lmt:fm To give you great recommendations we need to know about your current music
taste. Get started by adding your favourite artists to your music library.

Add your favourite artists to your music library

®] =~ Refresh artists Your library (3)
£
%

Disclosure System of a Down
Kendrick Lamar

David Bowie

ScHoolboy Q Charli XCX

TRy ;



Step 1 of 3

Tell us about your music taste

lwt:fm To give you great recommendations we need to know about your current music
taste. Get started by adding your favourite artists to your music library.

Add your favourite artists to your music library

%> Refresh artists Your library (4)

Linkin Park

Jay-Z and Linkin Park

System of a Down

Kendrick Lamar

David Bowie

Xero Mike Shinoda




User goals Business goals

Behavioral goals

| ast.tm



Step 1 of 3

Tell us about your music taste

lmt:fm To give you great recommendations we need to know about your current music
taste. Get started by adding your favourite artists to your music library.

B add ~— Recognition ... Recall
\ A -~ . :
> Refresh artists Your lib ( ( = Ui )
. J | I J

Fort Minor Jay-Z and Linkin Park

SEE ALSO Limited Choice® Feedback Loops¥

Xero




Step 1 of 3

Tell us about your music taste

To give you great recommendations we need to know about your current music

lost.fm

P ——
—— " —

. *Sm v Y auu 4 VYUU dVOU! E dl U Uu 181%) _ JidrVy. N —

_ = - . _ = -~ ==
= e — . = - —— _

—— ————— - —
— —_— == D = ————————— — —

f--aur favourite artists to your music library

Feedback Loops

7N

(7] [/ Pattern Recognition
AANOXOOA,

\ @ / O00AOXXO,
Oxao0OA

OALOANAXLO
ANLTO A XCTA

H I« IS —

kin Park Dead By Sunrise Linkin Park

System of a Down

N—

Kendrick Lamar

David Bowie

SEE ALSO Appropriate Chall

Sequencing34 enges”, Statuss

» Achievements5




—XDOSE YOUr Dest parts
Falling In love



—Relnforce benavior
Falling In love



Examples
wo eflective ways
Of reinforcing penavior
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" Anders Home
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I Overview ing Tools
Likes Pages to Watch Export Settings Help v
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- performance of your Page and posts with similar GAME MECHANICS
Visits
GAME MECHA
Posts Page | NICS
Videos 3 % Te
People . Smashing Magazine 26(
AGAZINE *
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g how interactions

enhance or diminish 1!

Webdesigner Depot 228.

seeln
either

Provide feedback loops
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Usabilla .
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GAMEPLAY DESIGN 48

Ur

ing Topics #

P\

Use the narrative
qualities of storytelling
to let the user engage
ina perspective

All our decisions are filtered through a story, whether
it is real or imagined. Stories can be explicit and
simple narratives or implied in the words you USE€.
Suggest narrative elements like conflict, heroes, and
villains.

_' NATIONAL GEOGRAPHIC

Photos

SOCIAL BjasEs

Assignments & Stories

People Blog

eet #water #colors #winter

&

“,‘- ers and
discuss the
ns

;FTTOSUBMW

Hope

ons

riffiths
Photographer

This assignment ran from Oct 27 - Nov 17, 2014

Curator: Anand Varma

National Geographic Photographer

o]

Take a tour | Help

SOCIAL BIASES

(Y

We adjust our personal
behavior o0 reflect
positively on how peers
or the public perceive us

Allow USers to build reputation by contributing
content, sharing information, connecting peopie, and
periorming activities thatare in line with the purpose
of your community. Consider ways to draw in data
from external social identities built up on other sites.

GAMEPLAY pEggN

Propriate
‘ 'ate challe
"@Mmain engagednges

@ carefy| balan

]
the learning cyrye
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Falling In love



O\ Advanced
Search for people, jobs, companies, and more...

!

¢ Let's get started!
thing

TP, Here are some

| rrent position* .

o |at ; I}:j?)l: Toc?kl;lng for sogeone with your experience.

People cou

GAME MECHANICS 52
34
COMPREHENSION
Y pERCEPTION AND Experienc
JobTile 0 WA
. .
X
GAMEPLAY DESIGN 49
e
Svend Sven( A,
- A K
Denmark ke a ction Pr ovide a fe
jer to take:
It is eame!’p\ex jctivities by rewardm
when Cotn down into Completjon
are brok d more (;U'” l;eed.for closure ang cOmpletion driyes us
\.‘.er an war aCt'Or.T- Find ways to celebrate completion in
Sma b\_e taSkS rder to Motivate a
ea
managd

Create Intentional gaps

“ Break dow
that users can't help but T oy steps 2
try to fill

Progress ang What is next.
Finish later » -
leted-
_ been cOMP
| aavia 11 e




Support Facilitate Achievable Prompt
practice exploration goals feedback

Avoid the Don’t get Avoid Allow
obvious in the way repetition escape

(500d guidance
Falling In love
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Staying in love




Staying in love




(O Tangient motivation

/ \, The behavior satisfies motives not
directly related to the behavior

—0 Extrinsic motivation

External incentives motivate the
Intended behavior

(®— Intrinsic motivation

An activity is in and of itself
motivating, it is its own end

Staying In love

Source: Sebastian Deterding



(O Tangient motivation

/ \, The behavior satisfies motives not
directly related to the behavior

Staying In love

Source: Sebastian Deterding



Tangient
motivation

Linked [{})

— 25% profile completeness

Complete your profile quickly
% Import your résumé to build a complete profile in
minutes.

Profile Completion Tips (Why do this?)
& Add a position (+15%)

& Add your education (+15%)

& Add a picture (+5%)

& Add your summary (+5%)

& Add your specialties (+5%)

& Ask for a recommendation (+5%)

— 40% profile completeness

GAME MECHANICS

Complete your profile quickly
% Import your résumé to build a complete profi
minutes.

Profile Completion Tips (Why do this?)
& Add another position (+15%)

& Add your education (+15%)

& Add a picture (+5%)

& Add your summary (+5%)

& Add your specialties (+5%)

& Ask for a recommendation (+5%) *

— 55% profile completeness

Complete your profile quickly
% Import your résumé to build a complete profile in
minutes.

Profile Completion Tips (Why do this?)
& Add another position (+15%)

& Add a picture (+5%)

& Add your summary (+5%)

& Add your specialties (+5%)

& Ask for a recommendation (+5%)

By  |65% profile completenes

Complete your profile quickly
% Import your résumé to build a complete p
minutes.

Profile Completion Tips (Why do this?)
& Add another position (+15%)

& Add a picture (+5%)

& Ask for a recommendation (+5%)

€ngage users to take action.

Nto sub-tasks 3
- . ,» and reward
ers for completion of each. Use the opportunity

Cate the overa|]

to set expectations and to communj
Progress and what is next.
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Rewards

& Search ull 4G 14.22

O 9oto

Copenhagen, Nov 19-23

Schedule

Favorites

Speakers

Topics

Rate Session

Rewards

’ ’

Map

p——




O
GAMEPL Ay DESIGN

| . |
- ~ Activity leve
. expected

Tangient B

motivatior

----------

---------------

L ow
Long way from now

The activity leyel of users | a function of how soon
they €Xpect a rewarq to be given. T ]
they are th ' '

L ing
We know when it’s com
€ more activity they will Produce.
Rewards can be prajse Virtual goods, redeemaple
points, reputation, STENTIS Powers, ney, featureg or
SOMmething else,



,ﬁ Anders Home ;! 6

variaple rewarads



—0 Extrinsic motivation

External incentives motivate the
Intended behavior

Staying In love

Source: Sebastian Deterding



Collective activity for Smart.fm yesterday

—O

Extrinsic

Study Leaders

Items mastered last 7 days

motivation o
2,753
1,932
GAME MECHANICS
Taecup
1,110
liora
1,079
Guitarff
981
LW savori
We are er\g?=‘99‘_j t\:y ~ 064
activities in Whic ents
meaningful achievem Aunuki
Jre recognized 926
: ior do you have in 1
desired beha\nor' '
L Chauen?/\(/az:‘en?he? linked to achtevem\e::ss’?oll:l:\ iM1947|m
plce an.d i b achievemnents of persona - 910
- m.owated\ : gaming, achievem_en’tS are s |
significance: ' badges, and levels; 1N otlh.er c o e
throug?\ por‘:::é)t'\ons membersh'\ps, pr\V\Lege :
througn P :
acquisitions: m
0-9999

exquisite-kiyvomizu

francedelayefortin

g Creation Leaders
items created last 7 days

. VirusFM
355
2 hamasukezan
271
3 cadair91
» 270
paskem
* .J 256
5 ’ hanmabaki
‘ 255
6 smartsunshine
246
pauits
7 232
hazhki
8 225
auask
9 210

E Recent Comments on G

 Hours studied

6,/

COMMUNITIES

SBC Y10 Family

The one word list, it's |
Kazoku LOL

Chinese Characters:

Drill Beta is a worthw
exercise. However the
must be ina...

yes

Korean Alphabet - - .
oot b "o We strive to attain things
works with japanese S LLLE LR} 101 o) shared

in ' :
SBC Y11 Eﬂﬂl‘lg ang centives - for self-improvement. Consider

people might be com what

: peting for within vo
ur s .
shame tom attention or resoyrceg? Competition cayn be -
among

and goals can pe Opposing
mentary, |

individuals or groups

Y
shared, or even comple

SBC Y11 Eating a
whasup? ;D

yesieroe

Russian 1000 Most Common
Words
the course doesn't talk to me, |

do not seem to hear the russian
be...

yesterday at 9:46pm

JRILFR

you should include the real train
voice for station names. They
are...

yesterday at 8:09pm
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=] stackoverflow

O Badges general | 1y  Legend

* Gold Badge

As you use Stack Overflow to ask and answer questions, you'll earn badges, which appear on your user

- - page and in your user card. Gold Badges are rare. You'll
EXt rl n S I C have to actively work toward
Altruist BITEY First bounty you manually awarded on another person's question these. They're something of

motivation

an as

Announcer IR} Shared a link to a question that was visited by 25 unique |P addresses in 3 days
GAME MECHANICS
Autobiographer RI:EY4 Vi Completed all user profile fields

Benefactor RILIIK] First bounty you manually awarded on your own question

J:CEl % 2582 Actively participated in the Stack Overflow private beta

* Booster R4 Shared a link to a question that was visited by 300 unique IP addresses in 4 days i
S —
vl il X 16865 First flagged post *
E—
Je Tl x 7864 Voted 300 or more times

S

SCELT % 6377 First rollback

o nl-ucied x 68302 Left 10 comments We are engaged by
® Convention R 10 posts with score of 2 on meta aCﬁViﬁes in Wthh

m ' .
—— C ited 500 posts €aningful achievements
are recognizeqd

ool % 41527 First down vote

What Challenges 4
* Deputy 1L Achieved a flag weight of 500 by reviewing and flagging appropriately Place and how are

Wl X 2437 Deleted own post with score of 3 or higher

th
Dol * 142360 First edit other contexts

privileges_ and

Ja e cl x 823 Voted on 600 questions and 25% or more of total votes are on questions



(®— Intrinsic motivation

An activity is in and of itself
motivating, it is its own end

Staying In love
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Intrinsic motivation

An activity is in and of itself
motivating, it is its own end

Staying In love
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Intrinsic motivation

An activity is in and of itself
motivating, it is its own end

| earning cnallenges
Staying In love
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Intrinsic motivation

An activity is in and of itself
motivating, it is its own end

1 he experience over tme
Staying In love




—asy
Nedium
Hard

Xpert

Set difficulty



GAMEPLAY DESIGN

appropriate o
to remain enga

ged

too hard, the user is going 1O feel

y. If the challenge is to0 easy, the

feel bored. Keep users in flow by
nce between the difficulty

If a challenge IS
stress and anxiet
user is going to
ensuring 2 careful bala
curve and the learning curve.

Source: |
rce: Flow by Mihaly Csikszentmihalyi

Difficulty of challenge

Anxiety.

| ook for
greater
challenge

Raise skills

Boredom

Ability



fiate Challenges ~ Powers

Approp

Reach a new milestone

100 Likes tion®, Reputatior’” .
r osity?!, Set Compte : ALSO Prolonged Plgys
_L SEE AL?SOr??gr;ZOeseldybaCk Loops” Status, Reputatiogn9 ay*, Unlock Features®, Rewards®.
Compell '

Promote Page




User goals Business goals

Behavioral goals




—0) Extrinsic motivation Points, levels, scoreboards,
External incentives motivate the achievements, badges,

intended behavior assignments

CE Intrinsic motivation Reputation & identity, social
An activity is in and of itself oroof, surprise, status,
motivating, it is its own end feedback loops
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Intrinsic motivation lies within the user.
Ilts amplification can be facilitated by
persuasive design patterns.



Intrinsic motivation
G_) An activity is in and of itself

motivating, it is its own end



Constraints
Limit possible behaviors,
/_ exclude unwanted behaviors



»
hOtJar Reviews  Features  Ideal For  Plans  Contact m SIGN IN

_All-in-one Analytics and Feedback.

Hotjar is a new and easy way to truly understand your web and mobile site visitors.
Identify your hottest opportunities for improvement using:

HEATMAPS RECORDINGS FUNNELS FORMS POLLS SURVEYS RECRUITERS

SIGN UP NOW (It's free!)
No credit ~-= 9 B %

See what our users
say about Hotjar.

= T

e

\\//
\"/

Tunneling

Create new account

Please select...

CONTINUE

Already have an account? Sign in




Intrinsic motivation
G_) An activity is in and of itself

motivating, it is its own end



Facilitation

G_) Ease the translation of the user's
\ intentions into behaviors and habits
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Staying in love




Being seduced

Persuasive design patterns
used to seduce users to sign up

for your product and start using i
but you can only facilitate intrinsic
motivation for real engaged
opgoing use. Falling in love

Staying in love
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Facilitation Coercion
Persuasion Manipulation
You hnow

have the power



Persuasion Continuum

Facilitation Coercion

Persuasion ' ' Manipulation

You how
have the power




VVnat Kind or world
do you want to puild"/
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Y Follow us @j‘gotocpfh N

OtlO;

ccpenhagen

GOTO Copennagen 2018

Conference Nov. 19 - 21

A r>Y

Remember to
rate this session

Thank you!




