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Age Body fat ranges for men
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Company: Google

Mission: To organize the world’s information and make it universally accessible

and useful.

Vision: To provide access to the world's information in one click.

https://about.google/
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Symptoms

Mental Fatigue Lack of Focus Anxiety

Bad Habits Lack of Productivity









The Rise of Dataism: A I'

Threat to Freedom or a
Scientific Revolution?

By Steven Parton - September 30, 2018 @ 10,176

What |

(Dataism?

First mentioned by David Brooks in his 2013 New York Times article “The
Philosophy of Data,” dataism is an ethical system that has been most heavily
explored and popularized by renowned historian, Yuval Noah Harari.

https://singularityhub.com/2018/09/30/the-rise-of-dataism-a-threat-to-freedom-or-a-scientific-revolution/
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““LISTEN TO GOOGLE"

FROM THEISM - TO HUMANISM Y%
- TO DATA-ISM


https://www.youtube.com/watch?v=Hw2jBiqZ4N8
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“A designer who doesn’t understand human
psychology 1s going to be no more
successful than an architect who doesn’t
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NUDGES are small and powerful
Interventions in the
environments where we
make decisions
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#DigitalNudge
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DISCONNECTED BALANCE
“SOMETIMES WE HAVE TO

DISCONNECT IN ORDER TO CONNECT™

#DigitalNudge
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Practical Decision-Making in a
World of Overwhelming Choice

"A must-read for all of us who want to escape the anxiety
of indecision, live with more intention, and thrive.”

—~ARIANNA MUFFING
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AND DIGITAL FOCUS

“WHEN WE FOCUS ON EVERYTHING,

WE FOCUS ON NOTHING”

#DigitalNudge
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Break

Meeting 2 Meeting 4

FO l'b e s https://www.forbes.com/sites/brucerogers/2021/04/20/our-brains-need-breaks-from-virtual-meetings/?sh=7a6b375f21e9
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[ Center for Humane Technology ]

The Problem The Way Forward

Realigning
technology

with humanity's
best interests.

http://humanetech.com/
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Features used

Sometimes
16%

I ALMOST
NEVER

Always
%

Scott Ameler, IBM

https://www.scrumdesk.com/fag-items/many-requirements-used/chaos-report-the-standish-group/



Prioritize!!! Prioritize!!!
Prioritize!!! Prioritize!!!
Priontize!! Priortize!!!

Must Could




Impact-Effort Matrix

@ Big Bets Quick Wins

Impact

® Effort ©

https://www.nngroup.com/articles/prioritization-methods/
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