


Where to eat In Berlin?



Wo kann man in Berlin essen?

About 17,000,000 results (0.43 seconds)
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THE HIDDEN FORCES THAT SHAPE OUR
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Cognitive biases are like

optical illusions of behavior.

We call them Cognitive lllusions
*9
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Shlomo Benartzi
with Jonah Lehrer

osage

personalisation ) )
ntuitive
Iming
ctionable

VWhat your business can learn from the

way consumers think online
e a r n ‘Usafu orecise nsignts’

Ariely, author of Pregicrably rrational
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NETFLIX

Congrats! You got a gift of Netflix! Secur

Redeem your gift of A$71.94 towards your Netflix monthly subscription.

Create a new account OR Already a member?
Start your gift with a new account. Sign in to apply your gift to your Netflix account.
First Name Last Name Email Address
Fabio Pereira
Email Address Password furgol password

fabiopereira.me@gmail.com

Choose a password (4-60 characlers) @ Remember me on this device.[7]

Please do not email me Netflix special offers. m

| am at least 18 years old, and agree {o the Terms of

e I e [
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bla bla bla bla bla bla bla bla bla bla bla bla bla bla bla bla bla bla bla bla bla bla bla bla bla bla bla bla bla bla
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bla bla bla bla bla bla bla bla bla bla bla bla bla bla bla bla bla bla bla bla bla bla bla bla bla bla bla bla bla bla

you accepted to delegate all your decisions to the members of the organising
Committee. click here
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bla bla bla bla bla bla bla bla bla bla bla bla bla bla bla bla bla bla bla bla bla bla bla bla bla bla bla bla bla bla

you accepted to delegate all your decisions to the members of the
organising
committee. click here
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A0 se inscrever no
TEDxJoaoPessoa, vocé esta automaticamente cedendo o poder de todas as decisdes
que vocé vai tomar na sua vida ao speaker que vai falar sobre decistes. Gaso vocé
nédo queira ceder, é facil, basta pedir pra sair aqui neste link: http://tiny.cc/

TEDxJoaoPessoaDecisoes 1 3




Dark Paugrns Browse Library ~ Submit a Pallern » Abocul Us

Dark Patterns: User Interfaces Designed to Trick People

Are you interested in helping darkpatterns.omg?
We need your help acding naw examples to the site. If you're interestad email submissions@darkpatterns.org




Dark Patterns Browse Library~ Subrmit a Pattern~ About Us

Bailt and Switch
Disguised Ads

Faraway Bill

Dark Patierns: U

Forced Continuity

Forced Disclosure

Friend Spam

Hidden Ccsis

Misdirection

Frice Comparison Frevertion
Privacy Zuckerng

Roach Motel

Road Block

Sneak intc Basket

Trick Questions

Are you interested in helping darkpatterns.org?
We need your help edding new examples to the site. If you're nterested emall submissions@carkcatterns.org
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Digital Defaults

Checkboxes
Dropdown
Autocomplete
Search Results
Default settings
Timelines

Call to Action




der Stups
nudge, jog
English - cetected - \./ '19 Plag g German~ r[:] 19
der StoR
shock, impact, push, kick, joint,

Nudge Schubs

der Schubser
shove, nudge

der Knuff
nudge, bop, prod

12 more translations

der Puff

puff, pouf, brothel, whorehouse,
bang, nudge

Open in Google Translate Feeaback



German~ $ ) <~ English~ 0 ©
Schubs shove

6 more ranslations

Open in Geogle Translate Feedback
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#Digital Nudge

www.digitalnudge.org




#Digital Nudge

www.digitalnudge.org







Bat and Ball
Experiment




A bat and ball
cost $1.10
The bat costs one dollar
more than the ball




A bat and ball
cost $1.10
The bat costs one dollar
more than the ball

Bat $1.10
Total $1.20




A bat and ball
cost $1.10
The bat costs one dollar
more than the ball

Bat $1.05
Total $1.10
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2 0 1 7 This Is What Happens In An
Internet Minute
facebook U

Google  sog000 t6mion  YouRfR

Laains Text _
3.5 Milllon Messages 4.1 Millicn
Search Videos \Vizwed
NETFLIX  Guene:
70,017
Haours 342,000
Walched Apps Cownloaded
o
.@ $751,522 i . 46,200 |@]
spent Onimne E O Posts nloaded Inangrnm
1.8 Million
- - i 152,000
l 1 Snaps By
<{-’S ] Created SE(?N DS Tweets Sent ,
15,000
GIFs Sentwvia 9593":;20
Messenasr 3
° 120 e ?
New Accounts 156 Million
Created Emails Sent
50 40,000

- hEd Voice-First Haurs v
Lin Devices Shipped  Listened M Created By:
wWaloriLevds

amazon ccho l 6 Spotify W @OfficiallyChadd
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90% of all today's data 10% of all digital photos have
has been created 2 years ago been taken in the last 45 days
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Brazil is the first country to have There are 16 Billion "things”
more than 1 mobile/person (1.38) connected to the internet
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People around you
control your mind

The Washington Post

https://www.washingtonpost.com/news/storyline/wp/2014/12/04/people-
around-you-control-your-mind-the-latest-evidence/




Time 1: Purchasing window begins Time 2: Purchase oceurs, i.2., experiment begins Time 3a: Treatad passenger buys

. - - . @] - N = F -

1988 | 899 | | Bdd

[ Treated | |Initiator|

YOU Person next Your chances of
to you buys buying jumps by

Something 30 %



% L\ &

flights passengers transactions




. YW (% W $ie

Your chances
W L= v of buyi
ying
\6% ﬁ sJ( QsJ‘ jump by
d‘ O
L\@ =S 30%
BEHAVIOR | ORI DATA

DATA EXPERIMENTS INSIGHTS



Insurance that
doesn’t suck

www.lemonade.com



Jemonade

The world’s first Peer to Peer
Insurance carrier

lemonade.com



W Sononade

$13 million
dollars to

P2P insurance

*9
Insurance
Uber!!!
http.//www.insurancejournal.com/news/

national/2015/12/08/391235.htm
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Fabia Paraira

2 years Chat between Dan Ariely
) Dan Ariely and Fabio Pereira Feb 2015

and Fabio Pereira

YR Dicital

‘ du Software Development
O O e T T R R and Psychol:gy

ﬂ Dan Ariely <dan@danariely.com>  9/19/15
fome ~

Nudge

Digital Behavioral Economist

Dear friend,

| am frying to save on typing (lots of challenges with my hands), so here is an audio
recording of my reply



www.digitalnudge.org

4 °®.
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Nudge

DENAvVIOrdal science tmproving

decisions in the r_/u:;,"u/ world
S

Digital Behavioral Economist







2 Types of Influence

Persuasion Coercion

——>

Getting people to Getting people to
do things do things
they want they do NOT want
or need to do and do NOT need

http.//www.nirandfar.com/2017/04/deal-persuasive-technology-video.html (Nir)
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1in 12 people have diabetes

muscles «

adrenal gl._v nd

adrenalin -

growth hormene |
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Your body clock has shifted
time zones. Move your
° e insulin pump time 4 hours
heu I’IStICS ahead. I'll remind you to

change it back later.

You're about to go into your
quarterly shareholder
meeting. You may want to
take 1 U of insulin now.

Have you taken the day off
today? You may want to lower
your basal insulin by 10%.




www.smartcaptech.com
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INCODING



Al judges if someone is Guilty or Innoccent

"Different from a
human judge, the
computational vision
algorithm has
absolutely no
subjectivity, emotion
or prejudice”

-—

https://olhardigital.uol.com.br/noticia/inteligencia-artificial-julga-se-pessoa-e-culpada-ou-inocente-pelo-rosto/64099


https://olhardigital.uol.com.br/noticia/inteligencia-artificial-julga-se-pessoa-e-culpada-ou-inocente-pelo-rosto/64099
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http:/moralmachine.mit.edu/ @ M(AJE allh E



The moral dilemmas of the Fourth _WORLD

Industrial Revolution FORUM

SN—

@save W

ed a new moral cade far the age of drones and gene-editing? mage: REUTERS/Steve Marcus



Ethics 2.0
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COGNITIVE BIAS CODEX,

We store memories differently based

on how they were experienced
We reduce events and lists

to their key elements -

What Should We
Remember?

We discard specifics
to form generalities

We edit and reinforce
some memories after the fact

We favor simple-looking options and complete
e

over pls options

Big,
Rhyy €

Me

.
oy
Y

8, j
las

ivig,
“Shedey, et b,
2. ling b

To avoid mistakes, we're motivated to

preserve our autonomy and status in a
group, and to avoid irreversible decisions
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: ¥ .
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7Se psychology o
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System justification e

Backfire effect
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To get things done, we tend to complete
things we've invested time & energy in

Ge!

P! ocessi " aiff

e 0
. "}
SO e
§0° \,‘° “:o‘\“(\g .
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To stay focused, we favor the immediate,

relatable thing in front of us

Need To 3
Act Fast

make an impact and feel what we do ()
is important &

Rosy ret
Telesco

We project our current mindset and
assumptions onto the past and future
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ping effect »
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Moral luck »

2016

We notice things already primed
~ in memory or repeated often

Bizarre/funny/visually-striking/
anthropomorphic things stick out more
than non-bizarre/unfunny things

Too Much
Information

We notice when
@ something has changed

' We are drawn to details that

e [} confirm our own existing beliefs

We notice flaws in others
- ® more easily than flaws in ourselves
lin
et \
jive Yy
o ‘:laa"ive realis™ \
o Confabulation |
— o Clustering illusion
o Insensitivity to sample size
® Neglect of probability
® Anecdotal fallacy
© lllusion of validity
e ;Wasked man fallacy
2 Gj‘e"w illusion
%o S‘bler 's fallag,
lluse, ,;"d fallag,
PargslY COrrelay:

We find stories and patterns
even in sparse data

We fill in characteristics from stereotypes,
generalities, and prior histories

“We imagine things and people we're

familiar with or fond of as better
° 9w
%%

3 5% “'!,-?g.
33738 2 ’ Not E h
=z 2 -
e 2 %\ ® We simplify probabilities and numbers ot noug
2.2 = make them easier to think about .
g Meaning

) We think we know what

other people are thinking

ALGORITHMIC LAYOUT + DESIGN BY JM3 - JOHN MANOOGIAN Il // CONCEPT + METICULOUS CATEGORIZATION BY BUSTER BENSON // DEEP RESEARCH BY WIKIPEDIANS FAR + WIDE



eee00 Verizon = 4:20 PM 76% )

{ Albums  chihuahua or muffin Select

https://hbr.org/cover-story/2017/07/the-business-of-artificial-intelligence



ese00 Verizon T 4:20 PM 76% .

eeecc Verizon T 10:50 PM 4%l 14 & ks

chihuahua or muffin Select

¢ Back labradoodle or fried chicken Select

https://hbr.org/cover-story/2017/07/the-business-of-artificial-intelligence




veesc Verizon & 10:50 PM 4% 4 ee800 Verizon F 4:20 PM 76% ..

< Back labradoodle or fried chicken Select

sese: Verizon LTE 3:02 PM 42% = b & i

chihuahua or muffin Select

{ Albums  sheepdog or mop Select

https://hbr.org/cover-story/2017/07/the-business-of-artificial-intelligence




eeecc Verizon F 10:50 PM 4% 4 ese00 Verizon T 4:20 PM 76% .

¢ Back labradoodle or fried chicken Select

eeecC Verizon T 4:20 PM 69% W)

{ Albums  chihuahua or muffin Select

{ Albums parrot or guacamole Select

wese: Verizon LTE

< Albums sheepdog or mop Select

https:/hbr.org/cover-story/2017/07/the-busi of-artificial-intelligence




< Back labradoodle or fried chicken Select

wesec Verizon LTE

sheepdog or mop

ese00 Verizon T 4:20 PM 76% .

{ Albums  chihuahua or muffin Select

VISION ERROR RATE

0%
Algorithms

25

20

Dt Ak et
eeeco Verizon T 4:20 PM 69% W)

<{ Albums parrot or guacamole Select

0
2000 20m 2012 2013 2014 2015 2016

SOURCE ELECTRONIC FRONTIER FOUNDATION € HBR.ORG

https://hbr.org/cover-story/2017/07/the-business-of-artificial-intelligence



The new IQ and EQ

DC

Digital Intelligence

(Digital Quotient)




Digital Citizen Identity Privacy Management

Screen Time Management @ Critical Thinking

CITIZENSHIP

I

Cyberbullying Management Digital Footprints

Cyber Security Management Digital Empathy

www.dqinstitute.org



Digital Choice  Behavioral Digital
Architect Data Citizen

Design Run digital Improve
4Good experiments Conciousness
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the material?
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