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Paris, A Rainy Day







First get to know our
users / audience



Historical shifts in how we perceive the world

The Enlightenment The Romantic Era



Historical shifts in how we perceive the world

The Enlightenment The Romantic Era

* Prize reason to understand,
control and predict elements in
nature

* Intellectual view of the world
* Structure, Patterns
e Science, not myth



Historical shifts in how we perceive the world

The Enlightenment The Romantic Era
* Prize reason to understand, * Prize emotion, imagination, and
control and predict elements in individual experience
nature e Structure was not as important
* Intellectual view of the world as story or substance
* Structure, Patterns * Lived experience of the

e Science, not myth individual
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Historical shifts in how we perceive the world

The Romantic Era
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" Enter Berlioz

Went to Paris to study medicine
Parents didn’t want him to study music
Couldn’t play the piano

BUT — he had all the hallmarks of the
romantics: Imagination and love of
storytelling.

Hector had other ideas for his first
symphony...



Symphony <>
Experience

Subvert expectations
Detailed plot and story guide
Used multiple senses (sights, sounds)

Played on emotions of his audience
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First
Movement

7 - The Idée fixe (French for “fixed idea”)
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SYM PHONIE N'li\f

c Poster for La Symphonie fantastique (1942)



ovement

Lovesick stalker

Franz Joseph Grand Ball by Wilhelm Gause



Fourth
Movement

March to the scaffold
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Pierre-Antoine Demachy - A capital execution, Place de la Révolution



Obsession, drugs,
murder, decapitation...
now what??



Fifth
Movement

Dance of the Witches Sabbath, Part |

Witches Sabbath by David Haire







Fifth
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Dance of the Witches Sabbath, Part Il
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Hector didn’t just
create a symphony...

And people LOST
their mind.

Experiences are

intentional and

have a deeper
impact as a result



| love creating
unigue experiences
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walkshop




Un o\ expenences for holidays
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Architects

Visual artists

Immersive space
designers

Community &
event managers

THE COLLEGE OF
EXTRAORDINARY
EXPERIENCES

Escape room
designers

Software
engineers

Performance
artists

Storytellers,
poets, authors
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What do you wear to an
experience design conference?













What does
orientation and
check in feel like at
an experience
design conference?
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Top 5 take aways from the
College of Experience Design







How to get natural
competitors to build things
together?







How to guide interactions

when the client is
IMPOSSIBLE ?



YOU ARE THE

Solo referee

Look out for how individual behavior can 9ffe§l
the group dynamic. Get them back on track with timely
feedback and suggestions for improvement.

KNOW WHEN 70 STOP

Beating a dead horse

i it] ce

gefore repeating for emphasis, 58Y it just on
j i they can

d let others jump in s0 e
saal:m expand it. Let folks know you want their inp!

HELP THEM FIND THEIR VOICE

Speak up

Remind everyone how valuable their input is and that
you want to understand their thoughts. Make sure the
microphones and webcams are set up.

build on the idea
ut!

HELP PEOPLE wio go

Down q rabbit hole

;(colw your gudienca and read the room,
° : ol‘de!ail isn't resonating, check in a;1d se
yone is following along before £0Ing deeper. °

If the |
if eve,

WATCH OUT FOR THOSE WHO ARE

Offon a tangent

Make sure the meeting agenda,
are set early and made vis,
Gently guide people back

nda, topic, and objectives
ible during the meeting,
when they wander off topic,



YOU ARE THE

Team referee

Look out for how groups might derail the team.
Help them get back on track with timely feedback
and suggestions for improvement,

IME
ONE CDNVEHS;\IEON AT AT

Too much side chatter

input
ne to hear thel A
want everyo! " cant benefit

idh
ared on the st :
" only one thread ata time!

Reinforce that you
on a topic. 1deas s
the entire group. S©

WATCH OUT FOR THOSE

Interrupting

Point out when someone gets cut off. Even if
accidental, it can make the speaker feel less |mp9rtan(
and unheard, curtailing their input and creativity.

STOP THE DISIRACTIONS

Be present

People bring their be:
they actively listen
So put your phones

st ideas and creative output when
to others and aren't distracteq,
on silent and your laptops down,

KEEP AN EAR OPEN FOR

Hepeating
Be vigilant about attributing comments to those who
made them first. This often unconscious bias can
diminish the contributions of g person or group.
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YOU ARE THE

Devil’s advocate

Start by listening to the speaker's ideas. When being
the devil's advocate, it helps to find some parts that
you agree with (even if only their objective).

YOU ARE THE

attendant

) n
opic or not ©
off top hedule

parking lot

tant thoughts that are o
you will review, assign,

i y
Capture impo! . -
p ffline before ending the mee

{he agenda. Later
a time to discuss ©
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YOU ARE THE

Angel’s advocate

Encourage Creatis
to what is sajq a
Something utterly

Ve output by actively Iistem'ng
nd. build upon ideas to Create
original. Stapt with “yesg, And..."

~ Boforg
first acknow,

sharing Your
ledge that 3 ¢4,
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#2 Use physical
location to guide
thought process

AdAA
walkshop




Group Top Strengths

Executing
17.8%
Strategic Thinking
42.2%
Influencing
15.6%
Relationship Build...

24 4%
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#2 Use physical location to guide creativity

Kermit
Collective
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This That

#2 Use movement to drive clarity

&
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-#3 Short nce
© - . between two people
IS a story
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Onboarding

#3 Shortest distance
between two people
IS a story
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Tell me about your

name... X
S
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Set a mood

( !
4 Consider | and create a
ur é%nseg | vibe to guide
A | | 4 ' the mﬁnc set of

your audience




s

|
ith.

e Collectivert
_#4 Con5|der your senses to set am






R
e,







walkshop

4 Consider your senses to set a mood and a
mindset for the experience






#5 Create unexpected
moments




#5 Create

unexpected
moments

Create Trust







#5 Create
unexpected
moments

Celebrate
milestones
















#5 Create

unexpected
moments

Recognition and
Reward










Why design
experiences?



Why design experiences?

* Build trust

* Build connection

* Create meaning

* Create moments people will remember



5 take aways from
today’s talk



How to design intentional experiences?

* Plan each interaction with intension
* Use physical location and movement
* Storytelling to build connection

* Enhance your senses

* Create unexpected moments



x

Wi-Fi Password

Do you want to share the Wi-Fi password for
"Beebom_5GH2" with Vikhyat Rishi?

* #5 Create unexpected moments

Share Password




* #4 Enhance your senses




#1 Plan each
Interaction

. email@domain.com
Intentionally plan each moment to

encourage feeling —

(not just accomplish a task) :

Email

Yeti Login // Darin S



https://codepen.io/m3eu/pen/VwYBbwO

: sixinsense

Select Molecule to begin analysis



https://codepen.io/m3eu/pen/VwYBbwO
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